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our performance since 2020

The figures for our operational CO, footprint show
that Golding's Scope 1and 2 emissions fellin 2023 by
3.7%. This means that the steps taken since 2020 have
reduced our company’s Scope 1and 2 emissions by a
total of 46%.

As in prior years, the Scope 3 emissions from business
travel remain the biggest driver of our greenhouse gas
emissions. In the financial year 2023, emissions from
business travel accounted for around 55% of Golding’s
total CO, emissions from operations. We travelled more
in 2023, both for meetings with investors and due dili-
gence for new investments.

* For ease of reading we use CO. as a synonym for the presentation of greenhouse
gas emissions based on their CO: equivalent

We regularly encourage our employees to think about
the negative impact of flight travel, in order to further
reduce avoidable emissions wherever possible.

For this purpose we analyse all flights taken on a
guarterly basis. This makes CO, emissions transparent
and encourages a preference for train travel on short
journeys.

The number of train journeys increased by more than
70% in 2023 compared with the previous year. Over
60% of the train journeys taken by our colleagues in
2023 were on routes for which a flight connection
would also have been an option.

A company survey of all employees on their commuting
habits increased the quality of information for 2023.
This survey revealed that commuting between home
and work by our employees was responsible for fewer
CO, emissions than we had expected on the basis of the

> per person=5.0t

2022
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2023
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2020 2021 2022 2023
Sources of emissions Tonnes CO, % Tonnes CO, % Tonnes CO, % Tonnes CO, %
Scope 1 56.8 9.5 47.7 8.2 27.4 3.7 38.9 5.1
Scope 2 201.8 33.6 194.2 335 116.6 15.8 99.8 13.0
Scope 3 (without category 15, investments) 341.6 56.9 3381 58.3 594.3 80.5 625.7 81.9
Total 600.2 580.0 738.3 764.4

The operating CO. emissions are measured in cooperation with Climate Partner. Information about Golding’s climate contribution https:/fpm.climatepartner.com/tracking/details/17084-2202-1001/de

estimates made in previous years. Measurement of the
CO, footprint and the commuting survey were carried
out by Climate Partner. The focus on measuring emis-
sions from operating activities means that as in previ-
ous years, this CO, footprint does not include emissions
from investments (Category 15 of Scope 3 emissions).

In the past we have made a financial contribution to
certified climate action projects put forward by Cli-
mate Partner for the equivalent amount of CO, emis-
sions from our operations. We also made financial con-
tributions to climate action for our 2023 emissions in
this way. The chosen project is a combined project in
which a tree is planted for every tonne of CO, certifi-
cate purchased. The certificates come from a wind
power project in Mauritania that feeds renewable en-
ergy into the Mauritanian grid and creates jobs locally.
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Barbara Phélippeau, Partner and Chief
People & Culture Officer (CPO)

Golding’s gender pay gap 2023
and progress towards gender

diversity targets

Diversity and inclusion are important aims for Golding. ll Our vision, “We create impact for

In 2022 we defined our ambitions, particularly to generations. Local. Regional Global.” expresses
encourage female employees and to increase the pro- how responsible conduct is at the heart of our
portion of women at Golding in the future. As a private activities. The way we see it, this also includes
company we aim to increase the proportion of women putting diversity at centre stage.

in a self-determined manner. : : )
What drives us is to create equality

of opportunities, encourage diverse
perspectives, strengthen cooperation and so
ultimately also to enhance our performance,
but also the satisfaction of our employees.
We believe that mixed teams are more
successful at including diverse perspectives
in decisions. And we see great potential

for female talents in the private markets
environment, which is male-dominated.
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% We sponsor the Fonds Frauen initiative as a
way of supporting women and their career in

financial markets, particularly in private mar-
kets.

FONDS
FRAUEN

EMPOWERING
WOMEN IN FINANCE

% Within the company we launched the Wom-
en@Golding initiative, which is active in vari-
ous projects and initiatives to support the
women working at Golding. By means of
mentoring programmes, opportunities to
pass on experience and other activities,
Women@Golding supports our aim of boost-
ing diversity and inclusion in our company.

WoneH @ GOLDING

Corporate Social
Responsibility at Golding

Ourintentionis to have a 50:50 split across the whole
of the company, and women already account for 46% of
the workforce today. At management level we aim to
increase the proportion of women directors to 50% and
the proportion of women managing directors and part-
ners to at least by 2030.

Total proportion of
women in %

Proportion of
womenin %
Investment team

Proportion of
womenin %
Directors

Proportion of
women in %
Managing Directors
and Partners
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Golding Gender Pay Gap Study 2023

Continuing the analysis started the previous year, we There were slight year-on-year shifts in the gender pay
again looked at the gender pay gap at Golding. The gaps at different career levels at Golding. These chang-
unadjusted gender pay gap for the whole company fell es are largely explained by the proportions of male and
t0 26.1% in 2023, which is particularly due to the grow- female employees on each career level. In some cases
ing number of female colleagues with management the effects are directly due to changes in the propor-
responsibilities. Generally speaking, the unadjusted tions of full-time and part-time employees. The com-
gender pay gap reflects the gender distribution as a position of the workforce in terms of seniority within
result of seniority within the company; an aspect that each career level is also a component of the changes
we have been working on since the gender diversity compared with the previous year.

targets were set.

Taking this gender distribution across the different ca-
reer levels into account, there was a negligible gender
pay gap of 0.7% in favour of the male employees in 2023.

1 \)/e consider our targets to be a clear commitment
to our direction of travel as a company. Howevetr,
we do not pursue numerical targets dogmatically
and believe in a conscious and natural mix of
people in the teams.

Barbara Phélippeau

Partner and Chief People &
Culture Officer (CPO)

Unadjusted
gender pay gap

Gender Pay Gap
adjusted for gender
distribution across
organisational levels
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The Impact Task Force is intended to
make Golding a better, more social,

more sustainable company.
Out of intrinsic motivation.

Six people from different departments and offices,
who change at regular intervals: the Impact Task Force
brings a breath of fresh air into the company from the
inside, both by contributing ideas and by turning ideas
from other colleagues into practical projects. The
Impact Task Force has defined three main action areas
for its work: Combat climate change, Employer of
choice and Social engagement.

The Impact Task Force has already achieved several
successful outcomes, including the target that 30% of
the managers should be women by 2030 at the latest.
Golding has also become a modern employer, with
flexible working arrangements in line with people’s
individual situation in life. A much better CO, footprint,
continuous social engagement and initiatives for
well-being and mental health are partly the result of
work by the Impact Task Force too.

Further milestones are already planned for the months
ahead. Our new community, “Parents@Golding” was
launched in the autumn with the aim of creating a plat-
form for parents to get to know each other better,
compare notes on best practice parenting and offer
one another mutual support.

One area that is particularly close to our hearts is sup-
port for non-profit organisations, especially local ones,
with a social purpose. Volunteering programmes across
the company should enable colleagues to donate their
time to these initiatives as part of our corporate charity
activities.

We will continue to organise sporting challenges for
our staff. These activities are not only intended to be
fun and keep people fit, but in combination with spon-
sored runs and bike rides also to make a financial con-
tribution to a wide variety of charitable projects.

i1 My favourite project is Parents@
Golding. In this internal network
our aim is to give parents even
more assistance as they balance
professional and family demands and
cope with problems as they arise.
Our joint events create opportunities
to chat and a feeling of solidarity.

Andreas Breme

Director
Institutional Clients
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I nae always been in favour of starting small - da
and making the world a little bit better. The joint
projects at Golding enable me to have an impact
at several different levels. The Impact Task Force
campaigned for company bikes, for example.

We motivated employees to take part in kilometre
challenges, do something for their health, raise
funds for charitable organisations, reduce CO,
emissions, strengthen our community and make
our engagement visible in the company.

11 Be an active role model. That is my
motivation for getting involved
with the Impact Task Force. | think
It's great that Golding enables us to
make things happen with our own
Initiatives. Not from the top down,
but really driven by the workforce.
We can develop and present our
ideas without any restrictions. So
| am happy to set an example, and
my aim at the moment is to inspire
colleagues to make their commute
CO, free.

Frank Wolf

Manager
Reporting

Sandy Thier

Senior Associate
AIFM
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Award for Golding
as a Top Company

The employer rating platform kununu gave Golding
Capital Partners an award as a Top Company in 2022,
2023 and 2024. The awards are based on independent
ratings by employees on the platform.

This makes Golding one of the companies with the best
working environment in Germany. Only 5% of all em-
ployers earn the accolade of Top Company in a given
year. Our very latest employer ratings and other infor-
mation can be found on the kununu platform.
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In cooperation with kununu, the SZ Institute carried
out a Top Salary Satisfaction Ranking 2024. Out of
6,550 companies surveyed in total, Golding was one of
800 prizewinning employers to meet several quantita-
tive criteria for this ranking. The methodology for the
survey is based on clear quantitative and qualitative
selection criteria.

Top IEEA
company

Hununu”

S7Z Institut

Top

Gehaltszufriedenheit

2024

-

Im Vergleich: .550 Arbeitgober

Hununu

Top EEEE]
company

Top BEEEZ]
company

Kununu®

www.kununu.com/de/golding-capital-partners2
www.sueddeutsche.de/advertorial/sz-institut/top-gehaltszufriedenheit-2024/



Hubertus Theile-Ochel

Managing Partner
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Assuming social responsibility is part
of the corporate culture at Golding %,) — LichtBlick Seniorenhilfe e.V.

More and more elderly people find that their pension is not sufficient, although they have

And giving something back to those people who do not have it so good has always o . o o
worked all their lives. Many of them only have barely enough to live on and their situation is

been a topic close to our hearts. So in the current reporting period, Golding again , o , , , , ,
made all the more precarious by high inflation. LichtBlick Seniorenhilfe e.V. supports

supported charitable initiatives that campaign at the local, regional or global level , , _ _ ,
around 27,000 retired people in need - quickly, on a long-term basis and without red tape.

for a better world. . : : .
The team led by Lydia Staltner provides assistance to elderly people from all walks of life and
does so with great empathy. Because financial poverty can often lead to social exclusion as
well. This makes the great work done by LichtBlick all the more important, and we are glad

that Golding can help support it.

PURE _— pure Water for Generations e.V. 'd —— Bazar International de Luxembourg
Water is of fundamental importance for our lives. To reinforce the bond between people The Bazar International de Luxembourg is the biggest international charity fundraising
and water, Pascal Rosler, founder of the non-profit organisation Pure Water for event in Luxembourg, and is held every year to generate funding and sponsorship for
Generations e.V., and his team have made it their responsibility to teach the youngest charitable organisations all over the world. It is organised by volunteers from different
members of society about the significance of water. During the summer of 2023 the nationalities, with the aim of helping people in need. The Bazar International combines a
association organised 101 Water School Days and showed around 5,000 students and fundraising event with a multicultural festival that attracts thousands of visitors every
teachers, what they can do to show their appreciation for water. The founder and chair year. Our sales proceeds went to an initiative for severely ill children, Hand in Hand - Verein
of the association, Pascal Rosler, and his team of four to six associates created the events fur schwerst- und krebskranke Kinder e.V. in Altenstadt, Hesse. Lukas Eckhardt and
to help them learn to be mindful about water and also about themselves - a day spent Christian Harz from Golding were among the volunteers involved.

by, in and on the water.
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\£ ) — Schweizer Berghilfe

The Swiss Mountain Aid has been a dependable partner for 80 years when it comes to
supporting people living in the Swiss mountains. The Mountain Aid is funded
completely by donations, and supports businesses in the mountains with project
financing that creates and secures jobs, and so makes it possible for people to live and
work in the mountains. We believe that Mountain Aid is an important and useful
initiative for people and nature in Switzerland.

Lebenslinien e.V.

The charity Lebenslinien e.V. has applied the South African Ubuntu philosophy to
helping children in the Cape region since 2005. It expresses an African approach to life
that is characterised by humanity, solidarity and a sense of collective belonging.
Lebenslinien (life lines) aims to bridge the divide between the prosperous world and a
South Africa that is coping with the consequences of apartheid. Projects are realised
in association with local partners. With our donation we are supporting a wonderful
project, the Eagle’'s Nest Community Centre in Grabouw, South Africa. The aim of

the project is a community centre for children and adults, and especially for elderly
people, because there has never been anything similar in the area before.

®_

Verein Ghana-Hilfe Pfarrer Rennere.V.

Schools and education are the focus of the initiative Ghana-Hilfe Pfarrer Rennere.V.
An education centre for children and teenagers has been expanded with the help of
this charity, for example. A total of 55 buildings have now been constructed, where
800 children and young people can receive teaching or vocational training. In 2020
the association financed two PV systems, which enable the school to cover 90% of its
electricity needs autonomously. Our colleague Lisa Glaser helps Ghana-Hilfe as a
dedicated volunteer.

Pfennigparade

Pfennigparade is a non-profit organisation that campaigns for people with disabilities.
It aims to promote participation and empowerment by means of education, work and
housing. With over 20 facilities in and around Munich it offers a wide range of support
services. Pfennigparade takes a holistic, sustainable approach that strengthens
inclusion and integration in the community. In a Run for Charity the team from
Golding covered more than 4,500 kilometres and raised €5,000 for the charity. This
donation was used to buy a special item of training equipment known as a “standing
frame with biofeedback” for the therapy centre. The equipment helps patients to
improve their core stability and balance and activate their metabolism.
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Donations not gifts

@ —— HAWAR.help e.V.
HAWAK

At the Golding Investor Days 2023 in Munich there were again informative presenta- , _ , o _ ,
HAWAR.help e.V. is a non-profit organisation that campaigns for the protection and

tions for our investors and plenty of opportunities for networking. We were sup- . _ . -
promotion of human rights, particularly for women and girls in crisis areas.

ported during the three-day conference by high-calibre speakers, and to show them , , , , , _ _ ,
Established with the aim of helping survivors of violence and persecution, HAWAR.

our thanks we made donations to an organisation of their choice. The following _ _ _ ,
help provides education programmes, support for reconstruction and protection

organisations received donations: _ o o , o
against human trafficking. The organisation works in both crisis areas such as Iraq and
in Europe, in order to find long-term solutions and raise awareness of social justice

and human rights.

PLANT
1““ — Plant-for-the-Planet %~ —— Sportverein Rot-Wei3 Ahrbergen von 1911 e.V.

i Plant-for-the-Planet is global movement that campaigns for climate justice and The sports club Rot-Weil3 Ahrbergen von 1911 e.V. is an association with a long
reforestation. It was founded in 2007 by Felix Finkbeiner, who was 9 years old at the heritage, based in Lower Saxony, that promotes sport and community life. The club
time, and aims to plant trees in order to bind CO, and raise awareness of climate organises sporting activities for all age groups, which include football, tennis and
change. Over one billion trees have since been planted, and the organisation uses many other kinds of amateur and leisure sports. Rot-Weil} Ahrbergen attaches
education programmes and campaigns to lobby for a more sustainable future in which particularimportance to team spirit and the integration of young and old, which

children and young people play a key role. means it plays a key role in the social and sporting life of the town of Ahrbergen.



